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Home cooking takes back seat: Hispanics lose healthy eating habits as they
spend more time here
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Growing up in Guatemala, Julio Martinez watched his mother and grandmother chop up vegetables and meat for stews
that took the better part of an afternoon to cook. There would often be a salad to accompany the meal. Going out to a
restaurant instead of eating at home only happened a few times a year, Martinez said. But that started to change after
he and his family moved to Chicago when he was 11. Family outings to fast-food restaurants became a weekly habit in
his teen years. His mom, who worked full-time, began using soup mixes to get dinner on the table quicker.

Now 31 and married with two kids, Martinez, an operations manager for a food-packaging company, says eating fast
food has "changed to even a weekday thing." Potato chips, which he never ate as a kid, fill the pantry in his Bartlett
home.

Martinez's changing eating habits mirror many of the findings of a new report on Hispanic eating patterns by the NPD
Group, a Port Washington, N.Y.-based research firm that tracks food consumption.

YEARLONG SURVEY

Hispanics generally cook from scratch more often than the average American, but the more acculturated they become,
the less frequently they cook at home and use spices and seasonings in their food, according to the report, released
Friday. Hispanics are about twice as likely to eat leaf salads at lunch than non-Hispanics, but as they assimilate, salads
gradually are replaced by potato chips, the report said.

Eggs, potatoes and convenience foods such as frozen dinners also become more popular as Hispanics acculturate,
while salads, fresh vegetables-and fruit juice become less so, the report found.

The report is based on a yearlong survey of Hispanic households. The survey, which tracks meals and snacks eaten in
and away from home, is ongoing.

Cooking is an "emotional connection" to the native home and culture of Hispanics, particularly those new to the United
States, said George L. San Jose, president of the San Jose Group, a Hispanic advertising and marketing firm in
Chicago.

HEAVY ON THE GARLIC
"You're in a foreign land, you don't know the language, the culture is different, but boy, you can count on your food," he

said.

But with more than half of all females in Hispanic households in the United States working outside of the home, the
drop-off in home-cooked meals is inevitable, he said.
"There is going to be some shifting to the conveniences of America. That's why we came here," he said.

At fast-food restaurants, Hispanics' tastes aren't all that different from the average American's, though Hispanics tend to’
order more burgers and chicken sandwiches at lunch and more ham, chicken nuggets, burritos and tacos at dinner than
non-Hispanics, the report found. Eggs are a typical breakfast food that Hispanics are more likely to eat at lunch and
dinner as well. And garlic, while still the most popular spice used by all consumers, is used by Hispanics about three
times more often than non-Hispanics, the report found.

AT THE TABLE:

Hispanics are more likely than non-Hispanics to:

Use garlic

Cook soup from scratch

Eat leaf salads at lunch

Eat eggs at lunch and dinner

Source: "At the Table with Hispanic Families Across America," NPD Group
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