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JOHN D, LA SAGE 
C hai rman 

~ ;;;; ,1 Midwest 
,"'1 Burson-Marsteller 

Chicago 
Age: 68 

Business: Public relations 
Fee income (millions): Not ava il ab le 
Professional: Economic Club; Execu­
tives' Club 
Civic: Chicago Public Li bra ry Foun­
dation; Boys and Girls Club of 
Chicago 

ANN MARIE LIPINSKI 
Editor, senior vice­
president 
Chicago Tribune 
Chicago 
Age: 49 

Business: Newspaper publ ish ing 
Revenues {millions}; $853 
P,rofessional: Pu litzer Prize Boa[d; 
Stanford University; Poynter Insti ­
tute; American Society o f Newspaper 
Editors 
Civic: Arts Clu b; Chicago Network 

RENETT A E. McCANN 
CEO 
Srarcom MediaVest 
Group , Americas 
Chicago 
Age: 48 

Business: Media planning and buying 
Revenues {millions}: Not avai lab le 
Professional: American Assn. of Ad­
verti sing Agencies; American Adve r­
tising Federation; Audit Bureau of 
Circulati on 
Civic: Northwestern University; 
Chicago United 

Age: 55 

GRAYSON MITCHELL 
Executive vice-presi­
dent 
Global Consulti ng 
Group Inc. 
Chicago 

Business: Publ ic relations and public 
affai rs 
Fee income (millions): Not ava ilab le 
Professional: Economic Clu b 
Civic: Illinois Humanities Counci l; 
South Side Community Arts Center 

PATRICK J. MULLEN 
Presidenr 
Tribune Broadcasting 
Chicago 
Age: 50 
Business: Broadcasting 

Revenues (millions): $1,600 
Professional: Fox Affiliates; Televi­
s ion Bureau of Adverti sing; Assn. 
for Maximum Service T elevision; 
Nationa l Assn. o f Broadcasters; 
Michigan Assn. of Broadcasters 
Foundation 
Civic: Michigan State University; 
Northwestern Universiry; Aquinas 
College; Davenport Co llege; Shedd 
Aqua rium 

TONISEPAUL 
Pres idem , CEO 
BBDO Chicago 
Chicago 
Age: 48 
Business: Advertising 

Revenues (millions): Not available 
Professional: Executives' C lu b; Chica­
go Network; Economic Club; Oce­
USA Holding Inc. 
Civic: Civic Committee of the Com­
mercial C lub; Chicago Council on 
Foreign Relations; Unicef; United 
Way; Off the Street Club 

Age: 71 

FOCUS: WHO'S WHO 

THEODOREH. 
PINCUS 
Chairman 
Theodore Pincus & 
Associates 
Chicago 

Business: Corporate communications 
consu lting 
Fee income (millions): $3 
Professional: Economic C lu b; Chica­
go SUll-Times; North Bank; DePaul 
University: Steven Gould Partners 
Civic: Business for Diplomatic Ac­
t ion; lIl inoi s Coalition; American 
j ewish Committee 

DOUGLAS K, RAY 
Presidenr, CEO 
Paddock Publ ications 
Inc. 
Arlingron Heights 
Age: 57 

Business: Newspaper publishing (Dai­
ly Herald) 
Revenues (millions): $97 
Professional: American Society o f 
Newspaper Editors; In land Press 
Assn.; lIlinois Press Assn.; Greater 
Woodfield Convention and Visitors 
Bureau; Chicago Head li ne Club 

Age: 47 

LINDA 
JOHNSON RICE 
Pres ident, CEO 
j ohnson Publishing 
Co. 
Chicago 

Business: Publishing, cosmetics, 
television production 
Revenues (millions): $498.2 
Professional: Economic C lub; Execu­
tives' Club; Kimberly-Clark Corp. ; 
Bausch & Lomb Inc.; MoneyG ram 
International 
Civic: Civic Committee of the Com­
mercial Club; Art Institute; North­
western Memorial HealthCare; Un i­
versi ty of Southern California; Na­
tional Underground Railroad Free­
dom Center 

GEORGE L. SAN JOSE 
President, chief 
operating officer 
San j ose Grou p 
Chicago 
Age: 48 

Business: Ad verti sing, marketing and 
pub lic rel ations 
Revenues {millions}: $4.6 
Professional: Economic Club; Assn. 
o f Hispanic Advertis ing Agencies; 
Nationa l Assn. of H is pan ic Publica­
tions 
Civic: Utility Communica tion Inter­
natio nal; Cuba n American Veterans 
Assn.; Mexican Civic Society; Na­
tional Assn. of Latino Elected and 
Appointed Officials 

TERRY L. SAVAGE 
President 
Terry Savage 
Prod uctions Ltd. 
Chicago 
Age: 61 

Business: Newspaper columnist , a u­
tho r, financial adviser 
Revenues (millions): Not available 
Professional: Economic Club; Execu­
tives' Club; WMAQ-TV/Channei 5; 
C hicago Mercantile Exchange Inc.; 
Home Products International Inc. 
Civic: junior Achievement; N orth ­
western Memorial Hospital Founda­
tion 

Chicago 
Age: 52 

ROBERTN. 
SCARPELLI 
Chai rman 
DDB Chicago 
Chief creative officer 
DDB Worldwide 

Business: Ad vertising, marketing 
Revenues (millions): Not available 
Civic: Chicago International Film Fes­
tiva l; Partnership for a Drug-Free 
America; Off the Street C lub; Vir­
ginia Commonwealth University; 
Chicago Creative Clu b 

DANIEL J. SCHMIDT 
President, CEO 
Window to the World 
Communjcations Inc. 
Chicago 
Age: 51 

Business: Public broadcasting 
Operating budget (millions): $42 
Professional: Assn . of Public Televi­
sion Stations; N ational Forum fo r 
Public Telev ision Execu tives; Eco­
nomic C lub; PBS Legislative Adv iso­
ry Committee 
Civic: Ill inois Arts AJliance a nd Foun­
da tion; Chicago Council on Foreign 
Relations; Commercia l Club 

Chicago 
Age: 43 

JOSEPHA. 
SCIARROTTA 
Executive creative 
director, co-managi ng 
director 
Ogilvy & Mather 

Business: Advertising 
Revenues (millions): N ot ava ilable 
Professional: Virginia Commonwealth 
University Adcenter; Directors Guild 
of America; Chicago Advertising Fed­
eration; American Assn. of Advertis­
ing Agencies; Art Directo rs Club 
Civic: Off the Street Club; Steppen­
wolf Theatre 

SCOTT C. SMITH 
Pres ident 
Tribune Publishing 
Co. 
C hicago 
Age: 54 

Business: Publishing 
Revenues (millions): $4,130 
Professional: Economic Club; Execu­
tives' Club; Newspaper Assn. of 
America 
Civic: Chicago Publ ic Education 
Fund; North western Memorial H os­
pita l; Chicago Symphony O rchestra; 
National-Louis Univers ity 

RICHARDS. 
STODDART 

PAMELA TALBOT 
Pres ident, CEO 
Edelma n U.S. 
Daniel J. Edelman Inc. 
Chicago 
Age: 59 

Business: Public relations 
Fee income (millions): $240.3 (world­
wide) 
Professional: Chicago Network; Exec­
utives' Clu b; Counci l of Public Rela­
tions Fi rms 
Civic: C hicago Children's M useum 

JAMES L. TERMAN 
President 
j asculcafTerman & 
Associates Inc. 
Chicago 
Age: 57 

Business: Public affaits, pub lic rela­
ti ons 
Fee income (millions): $6 
Professional: Economic Club; 
Chicagoland Chamber of Commerce; 
Publicity Club of Chicago; Public Re­
lations Society of America; Chicago 
Convention and Tourism Bureau 
Civic: Specia l Children's Charities; 
j ewish Community Centers; City 
Club of Chicago 

LAWRENCE J. WERT 
Pres ident, general 
manager 
WMAQ-TV/Channei 5 
Chicago 
Age: 49 

Business: Telev ision 
Revenues (millions): Not avai lable 
Professional: Illino is Broadcasters 
Assn. ; Columbia College; Executives' 
Club; Chicago la nd Chamber of 
Commerce 
Civic: Ca tho li c Charities; Children 's 
Brinle Bone Foundation; Si lver Lin­
ing Foundatio n; Gilda's C lub Chica­
go; March of Dimes 

entertainment 

OPRAH G. WINFREY 
Chairman 
Ha rpo Inc. 
Chicago 
Age: 51 
Business: Multimedia 

Revenues (millions): $275 
Civic: Oprah Winfrey Foundation; 
Opra h's Angel Network 

Age: 57 

LINDA S. WOLF 
Retired Chaitman, 
CEO 
Leo Burnett 
Worldwide 
Chicago 

Business: Advertising 
Revenues {millions}: Not applicable 
Professional: Economic Club; Wal­
Mart Sto res Inc. 
Civic: Commercial Club; Chi ldren 's 
Memo ri al Hospita l; Field Museum; 
Off the Street Club; Chicago Council 
on Foreign Relations 

Chicago 

RODNEYA. 
ZIMMERMAN 
Senior vice- pres ident, 
ma rket manager 
Infinity Radio Chicago, 
In finity Broadcasting 

Age: 52 
Business: Radio 
Revenues (millions): $180 (Infinity 
Radio Chicago) 
Professional: Chicagoland Chamber 
of Commerce; Berter Business Bu­
reau; Radio Adverti sing Bureau; Ra­
d io Broadcasters of C hicago; Ill inois 
Broadcasters Assn. 

prje2
Typewritten Text

prje2
Typewritten Text

prje2
Typewritten Text

prje2
Typewritten Text

prje2
Typewritten Text

prje2
Typewritten Text

prje2
Typewritten Text
George L. San Jose, President and Chief Creative Officer at The San Jose Group.

http://www.thesanjosegroup.com/founder



