
FOCUS: WHO'S WHO 

GEORGE l. SAN JOSE 
President, chief operating 
officer 
San Jose Group, Chicago 
Age: 53 

Business: Advertising, marketing and 
public relations 
Revenue (millions): $9.1 
Professional: Economic Club; Assn. of 
Hispanic Advertising Agencies; National 
Assn. of H ispanic Publ ications 
Civic: Selective Service System 

BOB N. SCARPElLI 
Chairman, global chief 
creative officer 
DDB Worldwide, Chicago 
Age: 57 

Business: Advertising, marketing 
Revenue (millions): $2,223.2 * 
Professional: Chicago Creative Club; 
Cannes Lions International Advertising 
Festival; Chicago International Film 
Festival; Virginia Com monwea lth 
University Brand Center 
Civic: Partnership for a Drug-Free 
America 
.. Advertisillg Age estimate 

DANIEL 1. SCNMIDT 
President, CEO 
\'VTT\X'-TV/Channell1, 
Chicago 
Age: 56 

Business: Public broadcasting 
Budget (millions): $56.6 
Professional: Assn . of Public Television 
Stations; National Forum for Publ ic 
Television Executives; Public Television 
Affinity Group Coalition; PBS Intercon­
nection Committee; Public Television 
Major Market Group 
Civic: lIlinois Arts Alliance and Founda­
tion; Chicago Council on Global Affairs; 
Commercial Club 

~ 
JOSEPH A. SCIARROTTA 

~ Chief creative officer, 
co-managing direcror 
Ogilvy Chicago, Chicago 
Age: 48 

Business: Advertising 
Revenue (millions): $1,754.1." (Ogilvy & 
Mather Worldwide) 
Professional: Virginia Commonwealth 
University Adcenter; Directors Guild of 
America; Art Directors Club; American 
Assn. of Advertising Agencies; American 
Adverrising Federation 
Civic: Off the Street Club; Steppenwolf 
Theatre 
... Advertising Age estimate 

Age: 54 

KAREN SEAMEN 
Executive vice-president, chief 
operating officer, general 
manager 
Cramer-Krassclt, Chicago 

Business: Advertising, public relations, 
digita l 
Revenue (millions): $148.6 
Professional: American Assn . of Advertising 
Agencies; Chicago Advertising Federation 
Civic: Garfield Park Conservatory 

GARY L SUCK 
Chairman, CEO 
Slack Barshinger & Partners 
Inc., Chicago 
Age: 56 

Business: Marketing firm 
Revenue (millions): $10.0 
Professional: Business Marketing Assn.; Eco­
nomic Club; Chicago Council for Science 
and Technology; Chicago Botanic Garden 
Civic: Joffrey Ballet; Ravinia Festival 

RICHARD S. STODDART 
President 
Leo Burnett Worldwide Inc., 
Chicago 
Age: 47 

Business: Advertising 
Revenue (millions): $777.3" 
Professional: American Adverrising Feder­
ation 
Civic: Off the Street Club 
"Advertising Age estimate 

IAMESl. TERMAN 
President, chief financial officer 
Jasculcafferman & Associates 
Inc., Chicago 
Age: 62 

Business: Public affairs, public relations 
Revenue (millions): $5.6 
Professional: Pu blicity Club of Chicago; 
Public Relations Society of America; 
Chicagoland Chamber of Commerce; 
Chicago Convention and Tourism Bureau; 
Economic Club 
Civic: Special Children's Charities; Jewish 
Community Centers; City Club 

Chicago 
Age: 54 

UWRENCEJ. WERT 
President of central and 
western region 
NBC Local Media 
WMAQ-TV/ChanneI5, 

Business: Television, Internet 
Revenue (millions): Not available 
Professional: ll iinois Broadcasters Assn.; 
Executives' Club; Chicago land Chamber 
of Commerce; Chicago Central Area 
Committee 
Civic: Hundred Clu b; Ju nior Achievement; 
Gilda's Club; World Sporr Chicago 

MARTY WILKE 
Vice-president, general man­
ager 
WGN-TV/Channel 9, Chicago 
Age: 46 

Business: Television 
Revenue (millions): Not available 
Professional: Broadcast Advertising Club; 
American Women in Radio and Televi­
sion; Chicago Automobile Trade Assn .; 
Better Business Bureau 
Civic: DePaul University; CEOs Against 
Cancer 

·tainment 

OPRAH G. WINFREY 
Chairman 
Harpo Inc., Chicago 
Age: 56 
Business: Multimedia enter-

Revenue (millions): $315.0 
Civic: Oprah Winfrey Foundation; Oprah 
Winfrey Leadership Academy Foundation; 
Oprah's Angel Network 

LINDA S. WOLF 
Former chairman, CEO 
Leo Burnett Worldwide Inc., 
Chicago 
Age: 62 

Business: Advertising 
Revenue {millions}: Not applicable 
Professional: Wal-Mart Stores Inc.; Janus 
Funds; InnerWorkings Inc. 
Civic: Commercial Club; Children's 
Memorial Hospital; Field Museum 

RODNEY A. ZIMMERMAN 
_ ... Senior vice-president, market 

manager . 
CBS Radio Chicago, Chicago 
Age: 57 

Business: Radio and digital media 
Revenue (millions): Not available 
Professional: Chicagoland Chamber of 
Commerce; Better Business Bureau; Radio 
Advertising Bureau; Radio Broadcasters of 
Chicago; Illinois Broadcasters Assn. 
Civic: Chicago Anti-Hunger Federation; 
Mercy Home for Boys and Girls; Church 
of St. Elizabeth's; Chicago Gateway Green 

ELLEN S. ALBERDING 
President 

NON-pROFIT 

Joyce Foundation, Chicago 
Age: 52 
Business: Charitable foundation 

Budget (millions): $612.2 
Professional: Economic Club; Chicago 
Network 
Civic: Commercial C lub; Independent 
Sector; Advance Illinois; Chicago 
Network; National Park Foundation 

MICNAEL B. ARRINGTON 
President, CEO 
Arrington Foundation, 
Evanston 
Age: 67 

Business: Charitable foundation 
Budget (millions): $2.9 
Professional: YPO-WPO; Chief Execu­
tives' Organization; Econom ic Club; 
Executives' Club 
Civic: Boys and Girls Clubs; Friends of 
Prentice Hospital; University of Illinois 
at Chicago 

MARYSUE BARRETT 
President 
Metropolitan Planning 
COLincil, Chicago 
Age: 46 

Business: Public policy planning 
organization 
Budget (millions): $3 .5 
Professional: Economic Club; Chicago 
Network 
Civic: Leadership Greater Chicago; Illinois 
1ssues; Harris School of Public Policy 
Studies at the University of Chicago; 
Chicago Metropolis 2020; Second Unitari­
an Church of Chicago 

prje2
Typewritten Text
George L. San Jose, President and Chief Creative Officer at The San Jose Group.

http://thesanjosegroup.com/founder



