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A s America’s growing ethnic popula-
tion pose new marketing challenges,
advertisers must create motivating sales
messages that are sensitive to both the
cultural and linguistic needs of these
diverse consumer groups.

Addressing this issue, the Strategic
Research Institute (SRI, is offering an
ethnic marketing conference, “Strategies
to Target Ethnic Markets: Hispanic,
African-American and Asian-American,”
from Sept. 9-21 at Chicago’s Hotel Inter-
Continental, to assist advertisers in

effectively reaching these three market
segments.

The conference will feature presenta-
tions from industry ethnic marketing
experts, such as San Jose & Associates,
Inc, a full-service Spanish-language mar-
keting communications agency selected
by SRI to chair the Hispanic portion of
this event. The agency will discuss two
of the most rapidly developing areas in
ethnic marketing: globalized Spanish-
language communications and public
relations.
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