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Between 1990 and 2000, 70 percent of,the United 
Stales' population growth will be the 'consumer 

groups of Hispanics, African-Americans and Asians. 

A thorough understanding of these groups [s n~\, 
sary in order to effectively communicate and sell 
your products and services to these rapidly growing 
market segments. 

This session provides insight into marketing to each 

of these unique groups at the point-of-sale including: 

~ The economic, demographic and psychographic 
similarities and differences between the ethnic 
markets and the general consumer market 

~ Proven communication vehicles and effective 
multi-faceted approaches tied to P.Q.P 

~ Practical criteria and guidelines to observe when 

preparing P.Q.P materials 

This session will reveal the key points every product 
marketer, retailer or agency needs to know before 
they begin targeting ethnic groups one-to-one with 
in-store messages 

108: Cross-Ethnic Marketing 2:30 - 3:45 PM 

109: Owning the Shelf 2:30 - 3:45 PM 
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