ACCOUNT ACQUISITIONS

ILLINOIS

Zechman and Associates, Chicago,
was awarded the Coastal Hotel
Group account, which includes the
Highlands Inn, Carmel, Calif.; Cheeca
Lodge, Islamorada, Fla.; and Hotel 21

San Jose & Associates, Chicago,
was selected as Chicago-based Wal-
green Co.’s agency for Spanish-lan-
guage advertising.

INDIANA

West Indy Jeep Eagle selected Con-
cepts Marketing Group, Indianapo-
lis, agency.

MICHIGAN

Focus Dynamics, Utica, was assigned
advertising and pr for Lakeside Motor
World, a group of auto dealerships, in-
cluding Toyota and Lexus lines, now un-
der construction in Utica.

Mt. Clemens-based Central Holding
Co., a diversified real estate financial
services firm, selected Kolon, Bittker
& Desmond/Troy, as agency.

MINNEAPOLIS

Golden Valley Health Center, a
Twin Cities hosptial specializing in be-
havioral medicine, named Clarity Cov-
erdale Rueff, Minneapolis, as agency.

OHIO

The Central Ohio Oldsmobile
Dealers Association has chosen
Lord, Sullivan & Yoder, Columbus,
as agency.

Abbott Laboratories, Abbott Park,
selected Gerbig, Snell/Weisheimer
& Associates, Worthington, as agency.
Gerbig, Snell/Weisheimer will work on
corporate hospital products and services.

WISCONSIN

Merritt & Harris, a N.Y.-based engi-
neering firm, has selected Quinn Pike
Marketing, Madison, to handle national
advertising and pr.

ILLINOIS

Jack Levy & Associates, Chicago,
was awarded additional advertising re-
sponsibilites for the Detroit and India-
napolis markets of Pizza Hut.

Din & Pangrazio, Chicago, was
named advertising agency for General
Binding Corporation, Northbrook.

San Jose & Associates, Chicago,
has been named Hispanic agency to de-
velop new marketing programs for Goya
Foods, Secaucus, N.J.

IOWA

Schreurs & Associates, Waterloo,
was named agency of record for Water-
loo Industries Health Care Prod-
ucts, Kruger Seed Co., Dike, Towa,
and the Greater Des Moines Home-
builders Association.

MICHIGAN

BouMac, Southfield, was named mar-
keting and advertising agency for
Broner, a Troy distributor of safety ap-
parel.

MINNESOTA

Kerker & Associates, Minneapolis,
was chosen to handle advertising for
Larson Manufacturing Co., a Brook-
ings, S.D.-based maker of insulated
storm doors.

NEBRASKA

Orion Network Enterprises, Oma-
ha, an auto parts locating service for sal-
vage yards, and AutoInfo, a Lake Suc-
cess, N.Y. provider of inventory
information to the auto salvage industry,
named Smith, Kaplan, Allen &
Reynolds Advertising, Omaha.

OHIO

Liggett-Stashower, Cleveland, was
named agency of record by USS/Kobe
Steel Co., Lorain, a newly formed joint
venture between USS Lorain Works,
the steel-bar division of USX Corp., and
Japan’s Kobe Steel Ltd.
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